




Action 
“Boom!” 

Social 
“Let’s Play Together” 

Mastery 
“Let Me Think” 

Achievement 
“I Want More” 

Immersion 
“Once Upon a Time” 

Creativity 
“What If?” 

Destruction 
Guns. Explosives.  

Chaos. Mayhem. 

Competition 
Duels. Matches.  

High on Ranking. 

Challenge 
Practice. High 

Difficulty. Challenges. 

Completion 
Get All Collectibles. 

Complete All Missions. 

Fantasy 
Being someone else, 

somewhere else. 

Design 
Expression. 

Customization. 

Excitement 
Fast-Paced. Action. 

Surprises. Thrills. 

Community 
Being on Team.  

Chatting. Interacting. 

Strategy 
Thinking Ahead.  

Making Decisions. 

Power 
Powerful Character. 

Powerful Equipment. 

Story 
Elaborate plots.  

Interesting characters. 

Discovery 
Explore. Tinker. 

Experiment. 
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Wikipedia: “There is no general consensus on the 
definitions or names of these categories, though 
many attempts have been made to formalize them.” 



Game 
Titles/Franchises 

Gaming 
Motivations 

Demographic 
Variables 



 

1. Labels (“Casual”/“Core”) 
2. Gaming Frequency 
3. Specific Game Titles 
4. Within Specific Game 

 
We’ll describe, not prescribe. 



350,000+ gamers (unique IP addresses) 
• Gender: 80% Male / 19% Female / 1% Non-Binary 
• Age: Median = 25, Range = 13-80 
• Gamer Type: Casual 11% / Core 68% / Hardcore 21% 

 













 

The assumption that casual gamers 
are female (and the focus on young 
male gamers) distracts us from the 
dramatic shift that happens with 
male gamers as they age. 
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Casual Gamers Hardcore Gamers 

1. The Elder Scrolls V: Skyrim 
2. World of Warcraft 
3. Pokémon (series) 
4. The Legend of Zelda (series) 
5. The Sims (series) 
6. Minecraft 
7. Portal (series) 
8. Civilization (series) 
9. League of Legends 
10. Mass Effect (series) 

1. League of Legends 
2. World of Warcraft 
3. The Witcher 3: Wild Hunt 
4. Overwatch 
5. Dark Souls (series) 
6. The Elder Scrolls V: Skyrim 
7. Dota 2 
8. Counter-Strike: Global Offensive 
9. Fallout 4 
10. Mass Effect (series) 
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Casual Gamers Hardcore Gamers 

1. Monument Valley 
2. Mario Kart (series) 
3. Candy Crush Saga 
4. The Sims (series) 
5. Plants vs. Zombies 
6. Super Mario (series) 
7. SimCity (series) 
8. Animal Crossing (series) 
9. Portal (series) 
10. Harvest Moon (series) 

1. Super Smash Bros. Melee 
2. Street Fighter V 
3. PlayerUnknown's Battlegrounds 
4. Counter-Strike: Global Offensive 
5. ARMA 3 
6. Resident Evil 7: Biohazard 
7. Black Desert Online 
8. Rust 
9. DayZ 
10. Dota 2 
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Casual Games 
Disproportionately Popular Among 

Casual Gamers 

Core Games 
Top 10 Selling Games From 2017 

(NPD) 

Hardcore Games 
Disproportionately Popular Among 

Hardcore Gamers 

• Monument Valley 
• Mario Kart (series) 
• Candy Crush Saga 
• The Sims (series) 
• Plants vs. Zombies 
• Super Mario (series) 
• SimCity (series) 
• Animal Crossing (series) 
• Portal (series) 
• Harvest Moon (series) 

• Call of Duty: WWII 
• Destiny 2 
• NBA 2K18 
• Madden NFL 18 
• Tom Clancy's Ghost Recon Wildlands 
• Legend of Zelda: Breath of the Wild 
• Grand Theft Auto V 
• Star Wars: Battlefront II (2017) 
• Super Mario Odyssey 
• Mario Kart 8 

• Super Smash Bros. Melee 
• Street Fighter V 
• PlayerUnknown's Battlegrounds 
• Counter-Strike: Global Offensive 
• ARMA 3 
• Resident Evil 7: Biohazard 
• Black Desert Online 
• Rust 
• DayZ 
• Dota 2 
 





























 

• 1,406 women (20%) 

• 5,719 men (80%) 

Linked each participant’s survey data 
with their server data. 



…



 

• Women: 48.9% 

• Men: 35.1% 



 

How is it that the more 
frequent and loyal gamers in 
EQ2 are stereotyped as 
casual? 



 

1. Blinders: Our gender assumptions can 
make it difficult to see equally 
important changes across age 
segments. 

2. Definition: What men and women 
think of as hardcore is not necessarily 
the same. And this may change from 
game to game. 

3. Game-Specific: Some games are 
markers of gamer type. Others are not. 

4. Fault-Lines: Don’t mistake how things 
are with how things have to be. 



quanticfoundry.com/gdc2018 




